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Abstract
The world of oil and gas industry has a short but eventful history. The development of this
branch of the economy was accompanied by a constant transformation of the oil companies'
strategies. Today, the degree of efficiency of the oil companies' activities has an impact on the
entire global economy. The importance of the oil and gas industry in the world economy, the
development of geopolitical processes determined the influence of many external factors on this
sector of the world economy. Under the influence of these factors, oil  and gas companies'
strategies are transformed. A significant change in the geopolitical situation in the world and in
oil prices have become the main reasons for the significant transformation of the competitive
strategies  of  the world's  largest  oil  and gas companies.  The change in  the nature of  the
strategies of oil and gas corporations will have an impact on all other branches of the economy.
In this  connection,  it  is  necessary to study the factors,  which influence the nature of  the
competitive strategies of oil and gas companies in the world, under modern conditions. The
article highlights the fundamental factors, determining the nature and content of competitive
strategies of oil companies in the world. The main factors of transformation strategies of oil
companies  in  modern  conditions  were  defined.  The  factors,  influencing  oil  prices,  were
considered. The contents of geopolitical influence on the transformation strategies of the oil
companies were revealed. The prospects of transformation strategies due to the system-wide
crisis of the world economy were defined.
Keywords
Corporations, Oil companies, Oil corporations, Strategy, Transformation
References
[1] V. Yu. Oil of Russia. Past, present and future. Moscow, Creative economy, 2011
[2] D. Ergin, Extraction. World history of the struggle for oil, money and power, 2nd edition, Moscow, Publishing
House "DeNovo", 2011
[3] S. R. Tsokiev, The strategies of interaction between oil and gas companies of China and Russia on the African
continent: Ph.D. thesis in Econ. Sciences: 08.00.14, Moscow, 2016
[4] N. N. Tskhadaya, The strategy of managing the competitive advantage of a diversified industrial company of
the oil and gas complex: Ph.D. thesis in Econ. Sciences: 08.00.05, Moscow, 2010
[5] S. Marsh, Anglo- American Relations and Cold War Oil: Crisis in Iran, Palgrave, Macmillan, 2003.
[6] R. Yu. Ahrieva, Foreign economic strategies of Russian oil and gas companies: Ph.D. thesis in Econ. Sciences:
08.00.14, Moscow, 2014
[7] E. S. Efimenko, The strategies of Russian oil and gas companies in the natural gas market of NEA countries:
China, the Republic of Korea and Japan: Ph.D. thesis in Econ. Sciences: 08.00.14, St. Petersburg, 2009
[8] E. S. Makhankov, Improvement of global strategies for the development of Russian vertically-integrated oil
companies: Ph.D. thesis in Econ. Sciences: 08.00.14, Moscow, 2016
[9] L. L. Razumnova, Transformation of the world oil market in the conditions of financial globalization: Ph.D. thesis
in Econ. Sciences: 08.00.14, Moscow, 2010
[10] "Rosneft" announces the successful completion of the project with Saras S.p.A. Rosneft. [Electronic resource]
Access mode: https://www.rosneft.ru/press/releases/item/185349/, accessed 29. 03. 2017
[11] S. R. Tsokiev, The strategies of interaction between oil and gas companies of China and Russia on the African
continent: Ph.D. thesis in Econ. Sciences: 08.00.14, Moscow, 2016.
[12] IEA  predicted  a  decline  in  the  oil  sector  investment  in  2017/RBC.  [Electronic  resource]  Access  mode:
http://www.rbc.ru/rbcfreenews/58367ceb9a79474db10d93db, accessed 19. 03. 2017.
